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Ethical Considerations in Al-Powered Coaching

Ethical considerations in Al-powered coaching are crucial aspects that need to be addressed to ensure that
the technology is used responsibly and ethically. In the context of addiction recovery coaching, where
vulnerable individuals are seeking support and guidance, it is essential to uphold high ethical standards to
protect their well-being and privacy. In this course on Professional Certificate in Al-Powered Addiction
Recovery Coaching, we will explore key terms and vocabulary related to ethical considerations in Al-
powered coaching.

1. Artificial Intelligence (Al): Artificial Intelligence refers to the simulation of human intelligence in machines
that are programmed to think and act like humans. Al technologies, such as machine learning and natural
language processing, are used in coaching applications to analyze data, provide recommendations, and
personalize coaching sessions based on individual needs.

2. Ethics: Ethics are moral principles that govern a person's behavior or the conducting of an activity. In the
context of Al-powered coaching, ethical considerations involve ensuring that the technology is used in a
way that respects the rights and well-being of individuals and upholds societal values.

3. Privacy: Privacy refers to the right of individuals to control their personal information and data. In Al-
powered coaching, privacy concerns arise from the collection, storage, and analysis of sensitive data, such
as health information and personal habits. It is essential to implement robust privacy measures to protect
the confidentiality of clients' information.

4. Informed Consent: Informed consent is the process by which individuals are informed of the risks and
benefits of a particular activity or treatment and voluntarily agree to participate. In Al-powered coaching,
obtaining informed consent is essential before collecting and using clients' data to ensure transparency and
respect for their autonomy.

5. Bias: Bias refers to the systematic errors or prejudices that can influence decision-making processes. In Al-
powered coaching, bias can occur in the data used to train algorithms, leading to unfair or discriminatory
outcomes. It is crucial to identify and mitigate bias in Al systems to ensure equitable and unbiased coaching
experiences.

6. Transparency: Transparency refers to the openness and clarity of the decision-making processes and
algorithms used in Al systems. In Al-powered coaching, transparency is essential to build trust with clients
and ensure that they understand how the technology works and how their data is being used.

Read online: https://shortcourses.Isibonline.com/guides/3128904/ London School of International Business - 28 Jun 2026
ethical-considerations-in-ai-powered-coaching



LSIB

London School of

International
Business, U.K.

7. Accountability: Accountability refers to the responsibility of individuals or organizations to justify their
actions and decisions. In Al-powered coaching, accountability is crucial to ensure that ethical standards are
upheld, and any potential harms or biases are addressed promptly.

8. Data Security: Data security involves protecting data from unauthorized access, use, or disclosure. In Al-
powered coaching, sensitive information, such as clients' health data and personal habits, must be securely
stored and encrypted to prevent data breaches and ensure confidentiality.

9. Fairness: Fairness refers to the impartial and equitable treatment of individuals. In Al-powered coaching,
fairness is essential to ensure that all clients receive unbiased recommendations and support, regardless of
their background or characteristics.

10. Trust: Trust is the belief or confidence in the reliability, integrity, and honesty of a person or system. In
Al-powered coaching, building trust with clients is essential to foster a strong coaching relationship and
ensure that clients feel comfortable sharing their thoughts and concerns.

11. Algorithmic Decision-Making: Algorithmic decision-making refers to the process of using algorithms to
analyze data and make decisions or recommendations. In Al-powered coaching, algorithms are used to
personalize coaching sessions, provide feedback, and track clients' progress.

12. Human Oversight: Human oversight involves the supervision and monitoring of Al systems by human
experts to ensure that the technology is used responsibly and ethically. In Al-powered coaching, human
oversight is essential to address any biases or errors in the algorithms and to intervene when necessary.

13. Explainability: Explainability refers to the ability to explain how Al systems arrive at their decisions or
recommendations in a transparent and understandable way. In Al-powered coaching, explainability is crucial
to build trust with clients and ensure that they understand why certain recommendations are being made.

14. De-identification: De-identification is the process of removing or obfuscating personal information from
data sets to protect individuals' privacy. In Al-powered coaching, de-identification is used to anonymize
clients' data before it is used for training algorithms or analysis.

15. Accountability: Accountability in Al-powered coaching involves taking responsibility for the decisions
and outcomes of using Al systems in coaching practices. It is essential to have mechanisms in place to
ensure that ethical standards are upheld, and any potential biases or harms are addressed promptly.

16. Stakeholder Engagement: Stakeholder engagement involves involving all relevant parties, such as clients,
coaches, regulators, and policymakers, in the development and implementation of Al-powered coaching
systems. Engaging stakeholders helps to ensure that the technology meets the needs and expectations of
all parties involved.

17. Data Governance: Data governance refers to the processes and policies for managing and protecting
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data throughout its lifecycle. In Al-powered coaching, data governance is essential to ensure that data is
collected, stored, and used ethically and securely.

18. Regulatory Compliance: Regulatory compliance involves adhering to laws, regulations, and industry
standards governing the use of Al technology in coaching practices. It is essential to comply with relevant
regulations to protect clients' rights and ensure the ethical use of Al systems.

19. Professional Code of Ethics: A professional code of ethics outlines the ethical standards and principles
that professionals in a particular field are expected to follow. In Al-powered coaching, coaches should
adhere to a code of ethics that guides their behavior and decision-making when using Al technology.

20. Continuous Monitoring: Continuous monitoring involves regularly assessing the performance and
impact of Al-powered coaching systems to identify any ethical concerns or issues. Monitoring helps to
detect biases, errors, or unintended consequences and take corrective actions promptly.

21. Ethical Dilemmas: Ethical dilemmas are situations in which there are conflicting moral principles or
values that make it challenging to make a decision. In Al-powered coaching, ethical dilemmas may arise
when balancing the benefits of using Al technology with the potential risks to clients' privacy and
autonomy.

22. Cultural Sensitivity: Cultural sensitivity involves being aware of and respecting the cultural beliefs, values,
and norms of clients from different backgrounds. In Al-powered coaching, cultural sensitivity is essential to
ensure that coaching practices are inclusive and respectful of diverse perspectives.

23. Risk Management: Risk management involves identifying, assessing, and mitigating potential risks
associated with using Al technology in coaching practices. It is essential to have risk management strategies
in place to protect clients' data and ensure the ethical use of Al systems.

24. Client Empowerment: Client empowerment involves supporting clients to make informed decisions, set
goals, and take control of their recovery journey. In Al-powered coaching, client empowerment is essential
to ensure that clients are actively engaged in their treatment and feel empowered to make positive
changes.

25. Confidentiality: Confidentiality refers to the duty to protect clients' information and data from
unauthorized disclosure. In Al-powered coaching, confidentiality is a critical ethical principle to uphold to
build trust with clients and protect their privacy.

26. Dual Relationships: Dual relationships occur when a coach has multiple roles or relationships with a
client, such as being a friend, family member, or colleague. In Al-powered coaching, it is essential to avoid
dual relationships to maintain professional boundaries and avoid conflicts of interest.

27. Digital Literacy: Digital literacy refers to the ability to use digital technologies effectively and responsibly.
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In Al-powered coaching, coaches and clients need to have the necessary digital literacy skills to use Al
systems safely and understand how their data is being used.

28. Consent Management: Consent management involves obtaining, recording, and managing clients'
consent to collect and use their data in Al-powered coaching systems. It is essential to have robust consent
management processes in place to ensure that clients' privacy rights are respected.

29. Algorithmic Transparency: Algorithmic transparency refers to the openness and visibility of the
algorithms used in Al systems. In Al-powered coaching, algorithmic transparency is essential to ensure that
clients understand how decisions are made and to detect any biases or errors in the algorithms.

30. User-Centered Design: User-centered design involves designing Al-powered coaching systems with the
needs and preferences of users in mind. In Al-powered coaching, user-centered design helps to create
technology that is intuitive, accessible, and user-friendly for clients and coaches.

31. Ethical Decision-Making: Ethical decision-making involves considering the moral implications of actions
and making choices that align with ethical principles and values. In Al-powered coaching, ethical decision-
making is essential to ensure that the technology is used responsibly and ethically.

32. Autonomy: Autonomy refers to the right of individuals to make their own decisions and choices. In Al-
powered coaching, autonomy is a fundamental ethical principle that coaches should uphold to respect
clients' self-determination and independence.

33. Beneficence: Beneficence refers to the duty to act in the best interests of clients and promote their well-
being. In Al-powered coaching, beneficence involves using technology to support clients' recovery journey
and help them achieve positive outcomes.

34. Non-Maleficence: Non-maleficence refers to the duty to do no harm and avoid causing harm to clients.
In Al-powered coaching, non-maleficence involves ensuring that the technology is used in a way that
minimizes risks and protects clients from potential harm.

35. Justice: Justice refers to the fair and equitable treatment of individuals and the distribution of resources.
In Al-powered coaching, justice involves ensuring that all clients have equal access to coaching services and
that decisions are made impartially and without discrimination.

36. Vulnerable Populations: Vulnerable populations are groups of individuals who may be at risk of harm or
exploitation due to their age, health status, or social circumstances. In Al-powered coaching, coaches need
to be aware of the needs and vulnerabilities of these populations to provide appropriate support and care.

37. Ethical Guidelines: Ethical guidelines are principles and standards that guide ethical behavior and
decision-making in a particular field. In Al-powered coaching, ethical guidelines help coaches navigate
complex ethical issues and ensure that the technology is used responsibly and ethically.
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38. Data Ethics: Data ethics refers to the moral principles and values that govern the collection, storage, and
use of data. In Al-powered coaching, data ethics involves ensuring that clients' data is collected and used
ethically, respecting their privacy rights and autonomy.

39. Professional Boundaries: Professional boundaries are the limits that define the appropriate interactions
and relationships between coaches and clients. In Al-powered coaching, maintaining professional
boundaries is essential to protect clients' privacy, prevent conflicts of interest, and ensure ethical practice.

40. Bias Mitigation: Bias mitigation involves identifying and correcting biases in Al systems to ensure fair
and equitable outcomes. In Al-powered coaching, coaches need to implement bias mitigation strategies to
minimize the impact of biases on clients' experiences and decisions.

41. Regulatory Frameworks: Regulatory frameworks are laws, regulations, and policies that govern the use of
Al technology in coaching practices. In Al-powered coaching, coaches need to comply with relevant
regulatory frameworks to protect clients' rights and ensure ethical use of Al systems.

42. Ethical Leadership: Ethical leadership involves demonstrating integrity, transparency, and accountability
in decision-making and actions. In Al-powered coaching, ethical leadership is essential to set a positive
example for coaches and clients and foster a culture of ethical behavior.

43. Ethical Review Boards: Ethical review boards are committees that review research proposals and projects
to ensure that ethical standards are met and that participants' rights are protected. In Al-powered coaching,
ethical review boards can help coaches assess the ethical implications of using Al technology and ensure
compliance with ethical guidelines.

44. Ethical Training: Ethical training involves educating coaches and practitioners on ethical principles,
values, and practices. In Al-powered coaching, ethical training helps coaches understand their ethical
responsibilities when using Al technology and how to navigate ethical dilemmas effectively.

45. Ethical Decision-Making Frameworks: Ethical decision-making frameworks are structured approaches to
evaluating ethical issues and making decisions that align with ethical principles. In Al-powered coaching,
coaches can use ethical decision-making frameworks to assess the ethical implications of using Al
technology and make informed choices.

46. Ethical Reflection: Ethical reflection involves critically examining one's actions, decisions, and values from
an ethical perspective. In Al-powered coaching, coaches can engage in ethical reflection to evaluate the
ethical implications of using Al technology and identify areas for improvement.

47. Ethical Supervision: Ethical supervision involves providing guidance and support to coaches to ensure
that they adhere to ethical standards and principles in their practice. In Al-powered coaching, ethical
supervision helps coaches navigate ethical challenges and make ethical decisions when using Al technology.
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48. Ethical Oversight: Ethical oversight involves monitoring and evaluating the ethical implications of using
Al technology in coaching practices. In Al-powered coaching, ethical oversight helps to ensure that coaches
uphold ethical standards, address any ethical concerns promptly, and promote ethical behavior.

49. Ethical Compliance: Ethical compliance involves adhering to ethical standards, guidelines, and principles
in one's practice. In Al-powered coaching, coaches need to demonstrate ethical compliance by following
ethical guidelines, respecting clients' rights, and upholding ethical values in their use of Al technology.

50. Ethical Review: Ethical review involves assessing the ethical implications of using Al technology in
coaching practices and identifying potential risks or concerns. In Al-powered coaching, coaches can conduct
ethical reviews to evaluate the ethical implications of their actions and decisions and make adjustments as
needed.

In conclusion, ethical considerations play a vital role in ensuring that Al-powered coaching is used
responsibly, ethically, and in the best interests of clients. By understanding key terms and vocabulary related
to ethical considerations in Al-powered coaching, coaches can navigate complex ethical issues, uphold high
ethical standards, and promote the well-being and autonomy of clients in addiction recovery coaching.
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