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Future Foresight and Trend Forecasting.

Future Foresight and Trend Forecasting Glossary

A

1. Anticipatory Thinking: Anticipatory thinking is the ability to predict and prepare for future events or
trends based on current information and analysis. It involves considering various scenarios and their
potential outcomes to make informed decisions.

2. Artificial Intelligence (AI): Artificial Intelligence refers to the simulation of human intelligence processes by
machines, especially computer systems. AI technologies are used in trend forecasting to analyze vast
amounts of data quickly and accurately, identifying patterns and predicting future trends.

B

3. Backcasting: Backcasting is a method used in future foresight to envision a desirable future state and then
work backward to determine the steps needed to reach that goal. It helps organizations set strategic
objectives and develop plans to achieve them.

4. Big Data: Big data refers to large volumes of structured and unstructured data that organizations collect
and analyze for insights, trends, and patterns. In trend forecasting, big data is used to identify emerging
trends and consumer preferences.

C

5. Consumer Behavior: Consumer behavior refers to the study of how individuals, groups, or organizations
make decisions to purchase goods and services. Understanding consumer behavior is essential for trend
forecasting as it helps predict future market trends and demands.

6. Crowdsourcing: Crowdsourcing is a method of obtaining ideas, content, or services by soliciting
contributions from a large group of people, typically online. In trend forecasting, crowdsourcing can be
used to gather diverse perspectives and insights on future trends.

D

7. Data Mining: Data mining is the process of analyzing large datasets to discover patterns, trends, and
relationships. In trend forecasting, data mining is used to extract valuable insights from vast amounts of
data, helping organizations make informed decisions.
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8. Disruptive Innovation: Disruptive innovation refers to the introduction of a new product, service, or
technology that significantly alters the market and displaces existing competitors. Understanding disruptive
innovation is crucial for future foresight as it can shape future trends and industry landscapes.

E

9. Emerging Technologies: Emerging technologies are new or evolving technologies that have the potential
to significantly impact industries, societies, and economies. Trend forecasting involves monitoring emerging
technologies to identify future trends and opportunities for innovation.

10. Environmental Scanning: Environmental scanning is the process of monitoring and analyzing external
factors that could impact an organization's operations, such as economic trends, technological
advancements, and regulatory changes. It helps organizations anticipate future challenges and
opportunities.

F

11. Forecasting Models: Forecasting models are mathematical algorithms used to predict future trends
based on historical data and statistical analysis. In trend forecasting, forecasting models help organizations
make informed decisions and develop strategies for the future.

12. Future Foresight: Future foresight is the practice of exploring, analyzing, and anticipating potential
future scenarios to inform strategic decision-making and innovation. It involves using a variety of tools and
methods to envision multiple futures and prepare for uncertainties.

G

13. Globalization: Globalization refers to the interconnectedness of economies, cultures, and societies on a
global scale. Trend forecasting in a globalized world requires understanding how international trends and
events can impact local markets and industries.

14. Green Economy: The green economy refers to an economic system that prioritizes sustainability,
environmental protection, and resource efficiency. Trend forecasting in the green economy involves
predicting consumer preferences for eco-friendly products and services.

H

15. Horizon Scanning: Horizon scanning is a method used in future foresight to identify emerging issues,
trends, and opportunities that could impact an organization in the long term. It helps organizations prepare
for future challenges and innovate proactively.

16. Human-Centered Design: Human-centered design is an approach to innovation that focuses on
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understanding the needs, behaviors, and preferences of end-users. In trend forecasting, human-centered
design helps organizations develop products and services that meet consumer expectations.

I

17. Ideation: Ideation is the process of generating, developing, and evaluating new ideas and concepts. In
trend forecasting, ideation is used to brainstorm potential future trends, innovations, and strategies for
staying ahead of the competition.

18. Innovation: Innovation refers to the process of creating new products, services, or processes that deliver
value to customers or society. Trend forecasting involves identifying opportunities for innovation and
developing strategies to capitalize on them.

J

19. Job Polarization: Job polarization refers to the phenomenon where job opportunities are concentrated at
the high and low ends of the skill spectrum, with fewer opportunities in the middle. Trend forecasting in job
polarization involves predicting the impact on labor markets and skills development.

20. Joint Ventures: Joint ventures are partnerships between two or more organizations to pursue a common
goal or project. In trend forecasting, joint ventures can help organizations leverage each other's strengths
and resources to capitalize on emerging trends and opportunities.

K

21. Key Performance Indicators (KPIs): Key Performance Indicators are measurable metrics used to evaluate
the success of an organization or project. In trend forecasting, KPIs help track progress, identify areas for
improvement, and measure the impact of future foresight initiatives.

22. Knowledge Management: Knowledge management is the process of capturing, organizing, and sharing
knowledge within an organization to improve decision-making and innovation. In trend forecasting,
knowledge management helps ensure that insights and lessons learned are effectively utilized.

L

23. Long-Term Planning: Long-term planning involves setting goals, strategies, and actions to achieve
desired outcomes over an extended period. In trend forecasting, long-term planning helps organizations
anticipate future trends, challenges, and opportunities to stay competitive.

24. Low-Code Development: Low-code development is a software development approach that uses visual
modeling and drag-and-drop interfaces to create applications with minimal hand-coding. In trend
forecasting, low-code development can accelerate innovation and digital transformation.
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25. Market Research: Market research is the process of gathering, analyzing, and interpreting information
about a market, including consumer preferences, competitors, and trends. Trend forecasting relies on
market research to identify opportunities and threats in the marketplace.

26. Mind Mapping: Mind mapping is a visual technique used to organize and represent ideas, concepts, and
relationships. In trend forecasting, mind mapping can help individuals and teams brainstorm future trends,
strategies, and scenarios in a structured way.

N

27. New Product Development (NPD): New product development is the process of creating and bringing
new products to market. In trend forecasting, NPD involves identifying consumer needs, market trends, and
technological advancements to innovate and stay competitive.

28. Network Analysis: Network analysis is the study of relationships and interactions between individuals,
groups, or organizations. In trend forecasting, network analysis can uncover hidden connections,
influencers, and trends that impact future outcomes.

O

29. Open Innovation: Open innovation is a collaborative approach to innovation that involves sharing ideas,
resources, and knowledge with external partners. In trend forecasting, open innovation can help
organizations access diverse perspectives and expertise to drive future foresight.

30. Organizational Resilience: Organizational resilience is the ability of an organization to adapt to change,
recover from disruptions, and thrive in a dynamic environment. Trend forecasting helps build organizational
resilience by anticipating future challenges and opportunities.

P

31. Pattern Recognition: Pattern recognition is the ability to identify regularities, similarities, and trends in
data or information. In trend forecasting, pattern recognition is used to detect emerging trends, consumer
behaviors, and market dynamics.

32. Predictive Analytics: Predictive analytics is the use of statistical algorithms and machine learning
techniques to forecast future events or trends based on historical data. In trend forecasting, predictive
analytics helps organizations make data-driven decisions and anticipate future outcomes.

Q

33. Qualitative Research: Qualitative research is a method of inquiry that focuses on understanding human
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behavior, attitudes, and motivations through observation, interviews, and analysis of textual data. In trend
forecasting, qualitative research provides insights into consumer preferences and trends.

34. Quantitative Analysis: Quantitative analysis is the use of mathematical and statistical methods to analyze
numerical data and draw conclusions. In trend forecasting, quantitative analysis helps organizations
measure trends, patterns, and correlations to inform decision-making.

R

35. Scenario Planning: Scenario planning is a strategic tool used in future foresight to explore multiple
future scenarios and their potential implications. It helps organizations prepare for uncertainties and
develop strategies to navigate different possible futures.

36. Strategic Foresight: Strategic foresight is the process of exploring, analyzing, and anticipating future
trends to inform long-term strategic decision-making. In trend forecasting, strategic foresight helps
organizations identify opportunities and risks and develop proactive strategies.

S

37. SWOT Analysis: SWOT analysis is a strategic planning tool used to identify an organization's strengths,
weaknesses, opportunities, and threats. In trend forecasting, SWOT analysis helps organizations assess their
competitive position and make informed decisions about future trends.

38. Systems Thinking: Systems thinking is an approach to problem-solving that considers the
interrelationships and interactions within a complex system. In trend forecasting, systems thinking helps
organizations understand how trends and events are interconnected and influence each other.

T

39. Technology Trends: Technology trends are emerging technologies, innovations, and developments that
have the potential to transform industries and societies. Trend forecasting in technology trends involves
predicting the impact of new technologies on businesses and consumers.

40. Trend Analysis: Trend analysis is the process of examining past and current data to identify patterns,
behaviors, and changes over time. In trend forecasting, trend analysis helps organizations understand
market trends, consumer preferences, and industry dynamics.

U

41. User Experience (UX): User experience refers to how users interact with a product, service, or system and
their overall satisfaction with the experience. In trend forecasting, user experience design helps
organizations create products and services that meet user needs and preferences.
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42. Urbanization: Urbanization is the process of population growth and migration from rural areas to urban
centers. Trend forecasting in urbanization involves predicting the impact on cities, infrastructure, and
services to plan for sustainable urban development.

V

43. Value Chain Analysis: Value chain analysis is a strategic tool used to identify the activities and processes
that create value for customers in a business. In trend forecasting, value chain analysis helps organizations
optimize their operations and understand how trends impact value creation.

44. Virtual Reality (VR): Virtual reality is a computer-generated simulation of a three-dimensional
environment that users can interact with using specialized devices. In trend forecasting, virtual reality
technology trends are monitored for their potential applications in various industries.

W

45. Weak Signals: Weak signals are early indicators of emerging trends, disruptions, or changes that may not
be immediately apparent. In trend forecasting, weak signals are monitored and analyzed to detect potential
opportunities and threats before they become mainstream.

46. Wildcard Scenarios: Wildcard scenarios are extreme and unexpected events that have a low probability
of occurrence but high impact if they do happen. In trend forecasting, wildcard scenarios are considered to
prepare organizations for unpredictable outcomes and disruptions.

X

47. XaaS (Anything as a Service): XaaS refers to the delivery of services over the internet using cloud
computing technology. In trend forecasting, XaaS models are monitored for their scalability, flexibility, and
cost-effectiveness in providing on-demand services to businesses and consumers.

48. XR (Extended Reality): Extended reality encompasses virtual reality (VR), augmented reality (AR), and
mixed reality (MR) technologies that blend physical and digital worlds. In trend forecasting, XR trends are
analyzed for their potential applications in entertainment, education, and business.

Y

49. Youth Demographics: Youth demographics refer to the population segment composed of young people,
typically aged 15 to 24 years old. Trend forecasting in youth demographics involves understanding their
preferences, behaviors, and attitudes to anticipate future trends and market demands.

50. Yield Curve: The yield curve is a graphical representation of interest rates on government bonds of
different maturities. In trend forecasting, the yield curve is analyzed to predict economic trends, inflation

Read online: https://shortcourses.lsibonline.com/glossaries/3135122/
future-foresight-and-trend-forecasting

London School of International Business · 20 Jun 2026



G LO S S A RY

expectations, and market sentiments.

Z

51. Zero-Based Budgeting (ZBB): Zero-based budgeting is a budgeting technique that requires
organizations to justify every expense from scratch, starting at zero. In trend forecasting, zero-based
budgeting helps organizations allocate resources strategically based on future trends and priorities.

This comprehensive glossary covers key terms and concepts related to future foresight and trend
forecasting in the context of the Certificate in Innovation and Future Foresight course. Understanding these
terms is essential for individuals and organizations seeking to anticipate future trends, innovate proactively,
and stay ahead in today's rapidly changing world.
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